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PRESIDENT’S MESSAGE

It’s now been a year since the devastating 
tornadoes hit the Southeast, killing 239 
in Alabama alone and destroying entire 
communities. O’Neal employees were very 
fortunate to have survived the horrendous 
storms. Many, however, did lose their homes 
and property. In a heartwarming display 
of concern, there was an outpouring of 
support – both financial and emotional – for 
those storm victims from other employees of 
O’Neal Steel and O’Neal Industries affiliates, 
as well as from our customers and suppliers.
 One of the worst of those tornadoes 
struck just a few miles from our corporate 
office, the Birmingham District, and the greatest 
concentration of our employees. This brings into focus  
the harsh reality that a natural or manmade disaster can 
occur anywhere at any time. In recognition of that fact,  
the O’Neal Industries leadership team, led by CFO  
Mike Rowland, has created the O’Neal Employee Disaster 
Relief Fund, Inc., a tax-exempt 501(c)(3) corporation. The 
fund will do two things. First, it will provide emergency 
resources for employees of O’Neal Industries affiliates who 
are impacted by disaster. Second, it will provide a vehicle 
through which the company and employees can help 
others in a tax-free way. To get the fund started, O’Neal 

Let us all hope and pray 
that we never see the likes 
of last year’s tornadoes 
again – and take comfort 
in knowing that help is 
here whenever it’s needed.
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Industries will contribute $10,000; and 
the O’Neal Industries Executive Team will 
donate another $4,000. Employees can 
contribute as they see fit, either through 
payroll deduction or one-time gifts when 
events occur. A committee of employees 
composed of one member from each of the 
O’Neal Industries affiliates will review  
and approve employees’ requests for 
disaster relief.
        I’m honored to be part of a 
company with such a long history of 
not only providing generous support to 
worthy causes, but of fostering a family 

atmosphere in which employees stand ready to help one 
another in times of need. Let us all hope and pray that we 
never see the likes of last year’s tornadoes again – and take 
comfort in knowing that help is here whenever it’s needed.

Sincerely,

Holman Head
President & CEO

O’Neal Steel’s new specialty division is up and running  
with two locations, supplying heat and corrosion-resistant 
stainless and nickel alloy flat product to a variety of customers.

27

Published for the employees, customers, and suppliers of O’Neal Steel, O’Neal Manufacturing Services, and CHRG Metals, part of 
O’Neal Industries the nation’s largest family-owned group of metals service centers, now with more than 90 locations worldwide.
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s the nation’s largest family-owned full-line metals 
service center, O’Neal Steel has fulfilled the needs of 
the most discerning customers for more than 90 years. 
The company’s vast inventory is composed of all the 

most sought-after products in the industry, which ensures 
availability and fast service on demand. That’s complemented 
by O’Neal’s product knowledge, mill connections, and ability 
to procure most not-so-common items when the need arises.
 In keeping with O’Neal Steel’s long-standing 
commitment to be responsive to customers’ needs – in this 
case, various industries’ ongoing requirement for highly 
specialized grades of stainless and nickel alloy sheet and 
plate – the decision was made last year to spin off a new 
specialty division in the form of CHRG Metals. CHRG is 

A
the result of combining some existing company resources, 
and re-focusing them on very specific products and the 
customers who use them.
 As you may know, two O’Neal affiliates – Metalwest 
and TAD Metals – recently merged to form O’Neal Flat 
Rolled Metals. All existing locations of both companies 
became part of the new organization, except for TAD-
Houston. That facility was heavily engaged with customers 
related to oil and gas production and petrochemical 
manufacturing, and was very experienced with corrosion-
resistant grade stainless and nickel alloy. Meanwhile, 
O’Neal Steel’s Pittsburgh District had developed a 
significant customer base, inventory, and expertise in the 
heat-resistant grade market, relative to industries such 

January 1st of this year marked the official start of busi
 is being branded as CHRG Metals. CHRG is an acrony

 steel and nickel alloy flat product that two dedicated f  
who deal with extremely harsh conditions, such as high

ness for a new specialty division of O’Neal Steel, which
m for the Corrosion and Heat-Resistant Grade stainless
acilities are now stocking in order to service customers
temperatures and exposure to corrosive environments.

Operating out of 

facilities in Houston 

and Pittsburgh, 

CHRG Metals is 

a streamlined 

organization that can 

efficiently service 

customers throughout 

North America.
continued on page 6
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as power generation, chemical 
processing, and industrial  
process furnaces.
 Recognizing the scope and 
growth potential of these and 
other industries, the decision was 
made to form a division with the 
specific goal of providing niche 
products and processing services 
to customers seeking a fast, 
accurate, and dependable source 
for corrosion and heat-resistant 
grades of stainless steel and 
nickel alloy flat product. In doing 
so, two CHRG Metals locations 
were created – one in the former 
TAD-Houston facility and another 
in a dedicated portion of O’Neal’s 
Pittsburgh warehouse, a very large 
facility with ample available space.
 From those two locations – 

each with specialized inventories 
strategically located close to end 
users – CHRG is well positioned to 
serve new and existing customers 
throughout North America, said 
CHRG Metals General Manager 
Tate Forrester. “CHRG sources 
material from the world’s leading 
mills at competitive prices, and 
faithfully pledges to supply its 
customers with products that 
comply with their exacting 
specifications,” said Tate.  
“In the same vein, we offer 
value-added processing services 
according to customers’ specific 
needs. Our people are well 
accustomed to working with these 
specialty grades, and are experts at 
custom processing.” Capabilities 
offered include plasma cutting, 

shearing, forming, sawing, machining, laser cutting, and 
water-jet cutting.
 While most start-up companies have numerous lessons 
to learn, and bugs to work out of their system, CHRG has 
hit the ground running. A sales force is currently being 
established under the leadership of National Sales Manager 
Bruce Jasiewicz. And thanks to the experience behind both 
facilities, as well as the highly focused approach to business, 
customers can be assured of a smooth operation that’s easy 
and rewarding to deal with. Tate said the company prides 
itself on:

• extreme focus on customer service,
• creative solutions,
• continuous support,
• swift and dependable service,
• easy and accurate transactions,
• in-depth product and processing knowledge,
• strategic relationships with world-class mills,
• and value that’s unprecedented in the industry.

 The company is also striving to be a reliable source of 
industry information – a source that customers will routinely 
turn to for updates on market conditions and product trends. 
Tate said the company will regularly publish a free online 
newsletter called “The CHRG Report,” which customers  
can subscribe to by visiting the company’s website at 
chrgmetals.com.
 As for the products themselves, CHRG Metals is now 
stocking specialty stainless steel sheet and plate in grades 
2205, 2507, 309S, 310S, 321/H, 347/H, 316L, 304H, and 
304L in a wide range of sizes from 14ga to 4". Nickel alloy 
sheet and plate inventory includes Alloy 20, Alloy C276, 
Alloy 330, Alloy 400, Alloy 600, Alloy 601, Alloy 625,  
Alloy 617, Alloy 800H/HT, and Alloy 825 ranging from 
14ga to 2". For the complete stock list – and a quote – visit 
chrgmetals.com. Tate said he expects to introduce additional 
grades and sizes, depending on demand and growth of the 
customer base.
 In the same way that O’Neal has built its reputation  
on service, reliability, and relationships for more than 90 
years, CHRG Metals strives to carry on that tradition in  
order to become the supplier of choice for corrosion and  
heat-resistant grade stainless and nickel alloy flat product. 
When it comes to those types of specialties, the ultimate  
goal is to have customers everywhere just say “CHRG!”

CHRG Metals may be a new organization, but it’s made up of people 
with years of in-depth product and processing expertise in the areas  

of corrosion and heat-resistant grade stainless and nickel alloy.

CHRG is an acronym for Corrosion and Heat-Resistant Grade stainless steel and nickel alloy flat product.

Customers can find more extensive information on products and services at chrgmetals.com
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O’NEAL’S HEALTH & WELLNESS 
PROGRAM IS CONTAGIOUS

HR CONNECTION

is that there is much more to getting healthy than losing weight. 
“I want to make sure I’m healthy inside and out, which includes 
seeing my doctor regularly and having preventive screenings 
done,” he said. That’s the whole idea – to take ownership of 
your health and be proactive about your own wellbeing.
 O’Neal believes healthy employees lead fuller, more 
productive lives, and is committed to supporting employees 
and their families on this journey. In 2012, the LIVESMART 
program is expanding to provide spouses the opportunity to 
participate in the summer Go Platinum! health screening and 
coaching events. Maurice and Angela are excited that O’Neal 
is offering LIVESMART to spouses this year. “It gives the spouse 
the opportunity to have access to helpful resources, learn more 
about their health, and the financial incentives are great, too!” 
said Angela.
 For more information about LIVESMART, email  
livesmart@onealsteel.com, or visit the dedicated website for 
O’Neal Industries at livesmartoni.com.

• Knoxville Going Tobacco Free – Congratulations to O’Neal 
Steel-Knoxville for setting the goal to be a tobacco-free site 
beginning June 2012.

•  Summer Screening May - August 2012 – The LIVESMART team 
will be returning to all company locations this summer to offer 
Go Platinum! health screenings to employees and spouses. 
Earn up to $300 this year based on your club status!

•  The 2012 LIVESMART Fitness and Recreation Reimbursement 
Policy allows eligible employees to be reimbursed for up to 50 
percent (up to $400 in 2012) for eligible fitness and recreation 
costs.  Eligibility forms can be completed and submitted to 
LIVESMART in both June and December. For more information, 
contact your HR representative or visit www.livesmartoni.com.

t comes as no surprise that LIVESMART, O’Neal’s signature 
health and wellness program, has caught on so fast among 
employees. After all, it makes you feel and look better. It can 
dramatically improve your short and long-term health. And 

employees even earn rewards for achieving health and wellness 
goals. What is a little surprising (and gratifying), however, is the 
rising level of interest in the program by employees’ spouses 
and family members. They’ve been quick to recognize the 
positive results that LIVESMART is having on those closest to 
them, and have been taking it upon themselves to jump on the 
health and wellness bandwagon, too.
 A great example is Maurice Allen, a welder at OMS-
Birmingham, and his wife Angela. Maurice transitioned from 
temporary to full-time employment status in 2011, and joined 
the LIVESMART program soon after. He participated in the onsite 
Go Platinum! event, bought into the concept, and dedicated 
himself to the program. As he explained, “The LIVESMART 
program informed me of what my current health risks were, 
and what I needed to do to improve them. After my health 
coaching sessions, I made a commitment to improve my health. 
I cut back on fried foods, began making healthier choices, and 
increased my exercise to five or six days a week.”
 The impact of those simple but significant lifestyle changes 
soon began to show up in a variety of ways. “As my weight 
began to drop and my energy level improved, my wife Angela 
took notice,” Maurice said. “She could see what a difference 
LIVESMART was making for me, so she decided to start making 
healthy choices, too.” Now they go to their local fitness center 
together as many as five days each week. And they both pay 
closer attention to their food choices. As a result, Maurice has 
lost 50 pounds and his wife has lost more than 35. Angela said 
the difference in the way she feels and sleeps, as well as her 
energy level, is amazing.
 As for giving up all the things they love, Maurice said, 
“We don’t follow a strict diet. If we really want a cheeseburger, 
we have one. But we know not to overdo it. The majority of our 
food choices are healthy.” Maurice’s advice to other employees 

I

LIVESMART Update

Employees and their spouses will both be able 
to participate in the onsite LIVESMART health 
screenings and coaching events this summer.

                             

NEW REGIONAL STRUCTURE 
MEANS THREE NEW RvPs

Evansville, Ft. 
Wayne, Peru, 
Pittsburgh, 
Shelbyville, and 
Waterloo, and is 
led by Regional 
Vice President 
Jeff Robertson. 
A graduate of 
Purdue University, 
Jeff has 26 years 
experience in the 

metals industry, and has been with O’Neal since 1996, having 
held the positions of Sales Manager, General Manager, and 
Regional Manager.
       The Southwest Region includes the Commerce City, Dallas, 
Farmington, Houston, Jonesboro, Lafayette, and Little Rock 
facilities, which are now overseen by Regional Vice President 
Steve Coulter. A graduate of Southwest Texas State University, 
Steve has 23 years experience in the metals industry. He joined 
O’Neal in 1993, and is well prepared for his new responsibilities 
by having worked as an Inside Sales Representative, Office 
Manager, Sales Manager, Assistant General Manager, General 
Manager, and Regional Manager prior to this promotion.

In a move 
designed to 
further enhance 
efficiency, 
synergy, and 
customer service, 
the collective 
facilities of 
O’Neal Steel are 
now grouped into 
three operating 
regions: South, 
Midwest, and Southwest. This streamlined organizational model 
should allow for even greater focus and cooperation among 
facilities, while simplifying the management structure at the 
regional level with three new Regional Vice Presidents.
 The South Region, now composed of operations in 
Birmingham, Greensboro, Jackson, Jacksonville, Knoxville, 
Mobile, Nashville, and Tampa, is led by Regional Vice President 
Gary Gray. Gary began his career as an hourly employee at 
O’Neal 36 years ago, and has held numerous supervisory and 
management positions in operations, in addition to having 
served as General Manager and Regional Manager.
      The Midwest Region consists of operations in Clifton, 

GAry GrAy Jeff robertson Jeff Coulter

McCRACKEN NAMED OMS PRESIDENT
company’s Shelbyville, Indiana operation. 
That was followed by promotions to District 
Manager, Regional Vice President, Senior Vice 
President, and most recently Executive Vice 
President of O’Neal Steel.
       In announcing Steve’s new position, 
Holman Head, President & CEO of O’Neal 
Steel, Inc., said, “Steve has performed in an 
exceptional manner in all of his assignments 
at O’Neal. He and his team have done an 
excellent job creating and developing O’Neal 

Manufacturing Services. He truly has the respect of our 
employees and customers.”

O’Neal Steel veteran Steve McCracken has been 
promoted to President of O’Neal Manufacturing 
Services, which is now classified as a separate 
business unit of O’Neal Industries, providing 
complex and high-volume manufacturing 
services to Original Equipment Manufacturers.
 Steve began his career with Arthur 
Andersen & Company and earned his CPA 
certificate in 1980 after graduating with a 
degree in accounting from Indiana State 
University. In 1981, he joined Shelby Steel as 
corporate controller. Then in 1985, when O’Neal Steel acquired 
Shelby Steel, he became Assistant District Manager of the 

Maurice Allen
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DISTRIcT SPOTLIGHT

t seems that from the time 
it was created in late 2010, 
O’Neal Manufacturing 
Services hit the ground 

running. Large, complex 
processing and assembly 
jobs for Original Equipment 
Manufacturers (OEMs) were 
the order of the day. Demand 
has remained steady and the 
company has hit its stride. So 
when an exceptional opportunity 
for expansion recently presented 
itself, the decision was  
relatively easy.
 The addition of Iowa Laser to O’Neal Manufacturing 
Services represents growth on multiple levels in terms of 

geography, facilities, equipment, expertise, and an 
existing customer base, said OMS President Steve 

McCracken. And much like the rest of OMS, 
Iowa Laser is going strong.

        The 160,000-square-foot 
operation in Cedar Falls has 

about 180 full-time employees, 
as well as additional temporary 
workers (see photos on the 
following pages). These people 
are focused on providing top-
quality manufactured parts 
and components to OEMs 
for use in a wide range of 
industries, such as agriculture, 
automotive, material-handling, 
mining, logging, construction, 
and consumer products. “We 
manufacture parts for everything 
from combines and tractors to 

fitness equipment and flow controls,” said Iowa Laser Plant 
Manager Joe Barber.
 Founded in 1978, you might say that 
Iowa Laser was ahead of its time, but 
found a way to do business while 
the market caught up with – and 
gradually began to understand and 
utilize – its full capabilities. Joe 
explained that the company was the 

vision of Arvid Waschek, who had been a hydraulics engineer 
at John Deere. Arvid foresaw, more than 34 years ago, that 
the laser would some day be a big factor in the processing of 
metals. But the technology was so new, 
it was viewed at that time as somewhat 
experimental. Nevertheless, Arvid 
and his partners Glen Davis and Paul 
Koontz pressed on, set up shop in a 
25,000-square-foot building that had 
previously served as a salad dressing 
plant, and offered laser-cutting, 
welding, and heat-treating services.
 “Many of the early customers  
came to Iowa Laser for prototyping,” 
said Joe. “Then, once they saw for themselves the 
unprecedented precision of laser cutting, they recognized its 
real value. Within a few years, John Deere was actually  
a major customer.”
 Today, Iowa Laser not only provides made-to-order parts 
and components to a variety of OEMs within about 250 miles 
of Cedar Falls, but also ships internationally to customers in 
the UK, France, and Japan. Equipment currently includes 
more than 20 laser machines, as well as HD plasma tables, 

I

continued on page 12

CNC press brakes, machining centers, robotic welding, and 
comprehensive tube processing.
 Through the years, the ISO 9001:2008 operation 

has amassed more than 1 million 
hours of laser-based manufacturing. 
Operators have an average of seven 
years experience. And, in addition 
to the work done on the floor, Iowa 
Laser has built a strong reputation 
for its capabilities in the areas 
of pre-production planning and 
engineering along with cost analysis 
and reduction.
       Steve and Joe agree that Iowa 

Laser and O’Neal Manufacturing Services are a great  
match. “Existing OMS customers now have access to 
additional expertise, while Iowa Laser customers benefit 
from O’Neal’s size and industry position,”  
said Steve. “The geography  
works well for  
us, and the  
cultural fit  
is perfect.”

MAnAGeMent AnD sAles (front row l to r): Craig Olson, 

Heide rowe, Joe Barber, Judy Hughes. (back row l to r): 

Steve Anderson, Matt Mil ler, Darin Johnson, Kirk Kelly, roger 

Blakesley, Sean Alexander, ray Kinney, Dennis Hamand.

At the beginning of this year, O’Neal Industries acquired the assets  
of Iowa Laser Technology, Inc. in Cedar Falls, Iowa. Equipped with 
more than 20 laser-cutting machines, as well as various welding, 
machining, and forming equipment, the company specializes 
in complex processing and manufacturing of metal assemblies 
and components. As the newest member of the O’Neal family of 
companies, Iowa Laser, as it is now known, will function within  
the O’Neal Manufacturing Services (OMS) operating company.

Focused Like A LAser



1st shIft—CustoM lAser, MAChInInG, 

sAw, DeDICAteD ProDuCtIon, MAterIAls 

(f irst row l to r): Josh Cripe, Caroline rodden, 

Dan Crook. (second row l to r): Jerry Macken, 

greg Ellermann, Mike Ortman, Dave Meier, Scott 

Andersen. (back row l to r): Brad Conradi, Jeff 

Conover, Cory Halupnick, Steve Fox.

2nD shIft—forMInG AnD MetAl 

fInIshInG (f irst row l to r): Mitchel Warm,  

Marty Hayes, Nathan Bailey. (second row l to r): 

Wil l iam Western, Jon Ortman, Judy Schares, 

issac graham, Joe Devlin. (back row l to r):  

randy Azbil l ,  Duane Buss, Wil ly Haan, Chris Hall, 

Bob Hil l ,  Chris Timmer.

PurChAsInG, ACCountInG/

ADMInIstrAtIon, AnD huMAn 

resourCes (front row l to r): Jenny rohlfsen, 

Joan Knock, Cindy giberson, Jennifer Thorne. 

(back row l to r): roger Sherburne, Barb 

Meeker, Bob Johnson, Bil l  rogers, Jim Mattson,  

Lori palmersheim.
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DISTRIcT SPOTLIGHT

Iowa Laser founder Arvid Waschek foresaw, more than 34 years ago, that the laser would some day be a big factor in the processing of metals.

Through the years, the ISO 9001:2008 operation has amassed more than 1 million hours of laser-based manufacturing.

orDer entry, sCheDulInG, AnD 

MAterIAls (front row l to r): Dawn Bovy, 

roxanne Stone, Todd Kempf. (back row l to r): 

Abby roethler, Ji l l  Nuss, Sherry Even, Craig 

pavelec, Tim Horsfall .

ProDuCtIon suPervIsors (front row l to r): 

Todd Schmidt, paul Berry, Dennis rice,  

greg Jackson. (back row l to r): Doug roethler,  

Wayne Kerns, Bret Clikeman, Chad Meyerhoff,  

rick Amos, ryan Boos, Dan Matthias, Kim Earle.

1st shIft—MAIntenAnCe AnD MetAl 

fInIshInG (front row l to r): Marv Albert, Dale 

Wooden, greg porath, Justin Clavey, Tim Hall. 

(second row l to r): rob Martin, Jason Steimel,  

Eric Snell, Adam iverson, Bryann Barth.

1st shIft—sheet lAser (f irst row l to r): 

Dan Hippe, Al Adolphs, rod Berry. (second 

row l to r): Don Even, Mark Even, rick 

retterath, randy Mohl. (back row l to r):  

Adam Chamberlain, Cody Hougen, Bryan 

Olson, Jon gibbs.

1st shIft—forMInG AnD welDInG  

(f irst row l to r): Jesse Johnson, Travis Holm, 

Lucas Schmitz. (second row l to r): Cal Smith, 

Steve Smith, Troy robbins. (back row l to r): 

Jacob goodman, Kelly Kramer, Tim Drewis,  

Tony Nielsen, roger Hinz.

1st shIft—loGIstICs AnD MAterIAls (first row l to r): Dave Warneka, 

polly Loveland, Kyle Kerns, Todd Kelley. (second row l to r): Jim Flannery, 

Joe Campbell, Wes Lauer, Chris Wilkinson, Dave guynn, Clint Chamberlain.

2nD shIft—loGIstICs, MAIntenAnCe, AnD MAterIAls  

(front row l to r): Tim rosauer, Chad Dix, Djuane Toombs, ira Sojka.  

(back row l to r): Evan Massey, Jason Christensen, paul Barker,  

Kim Ackerson, Shane parker, Jordan Smith, Jared Wallbaum.

2nD shIft—sheet lAser ( l  to r): Jesse Tucker, Zach Collum, Cody 

Hinz, greg Lough, Mat Langbehn, paul rudebeck, Jason Chandler, Jerry 

Martinez, Mitch Ellermann, Brandon McBride.

1st, 2nD, AnD weekenD shIft—QuAlIty (front row l to r): Bil l  Foss, 

Larry girsch, John Lamos. (back row l to r): Bret Beebe, Justin Joynt, 

Brett Kramer, Dale Hansen, Eric Olsen, Tom ryan, Jason Wegter.

weekenD shIft (front row l to r): Tom ryan, Kevin Lassen, Tracy Wheat, 

Larry Martin, Curt Kern. (back row l to r): Mark Thorne, John Nosko, Craig 

Sabin, Jamey Brown, Kyle Lindaman, Dan Deutsch, randy gary.

2nD shIft—CustoM lAser, MAChInInG, 

AnD welDInG (front row l to r): Buzz Bishop, 

David Salisbury, Chris Mirr, Mike Snell. (back 

row l to r): Ken Kramer, Jordan Knoll, Jerry 

Ohlendorf, Dave Fell, Eric Johnson, Brian 

Drewis, Mike Salkowski.

enGIneerInG, ProGrAMMInG, AnD InforMAtIon teChnoloGy 

(front row l to r): Brian Anderson, ryan Trask, Steve Nemmers, Scott Hagberg. 

(back row l to r): Dick Lockey, John Magnuson, Keller McBride, Tom Kobriger, 

Mike Barber, Scott Mealhow, Mark Allen, Don Kobriger, Jeff Shima.



O’NEAL NEWS  14 SpriNg 2012 O’NEAL NEWS  15 SpriNg 2012

PRODUcT SHOWCASE

ExPANDED METAL HAS 
ExPANSIvE APPLICATIONS

he list of uses for expanded metal and expanded metal 
grating just keeps growing. These relatively simple 
products are ideal for applications ranging from 
utility trailers and industrial platforms to food service 

equipment and patio furniture.
 Expanded metal is simply a metal sheet that’s been 
simultaneously slit and stretched into a rigid, non-raveling 
mesh that usually has diamond-shaped openings. The 
openings are created when the sheet is fed into a machine with 
an upper and lower die that move up and down to form a row 
of half-diamonds in one stroke, followed by another stroke that 
forms the other half.
 The result is a reasonably priced product with an 
exceptional strength-to-weight ratio – making it an ever-
popular choice for heavy-duty uses such as catwalks and 

T

• Utility trailers
• Food service equipment
• Greenhouse shelving
• Drying racks
• Storefront guards

• Vault reinforcement
• Interior partitions
• Patio furniture
• Utility carts
• Pizza pans

• Barbeque grills
• Playground equipment
• Architectural and  
   security fencing

conveyors, as well as consumer applications including 
barbeque grills and pizza pans. The ability to easily 

process expanded metal gives it even greater versatility.
 Processing typically consists of shearing to width and 

length. Random shearing is the standard method, although 
material can also be machine run to eliminate sharp edges. 
O’Neal can follow customers’ specifications for the finished 
product to the last detail. For construction-related orders, 
customers can provide their own drawings; or O’Neal can 
generate drawings and erection plans in-house for approval.
 O’Neal offers expanded metal in carbon steel, aluminum, 
and stainless steel – all in a wide selection of sizes and weights 
in either regular or flattened patterns. To place an order, or for 
more information, contact the O’Neal Steel location nearest 
you, or email: expandedmetal@onealsteel.com.

Just A Few Of The Places You’ll Find Expanded Metal

• Platforms and walkways
• Conveyors
• Machinery guards
• Storage lockers

                             

DONNA CORNWELL  
NOW HR MANAGER

answer to their various HR needs. Shawn 
Smith, Vice President of Human Resources, 
said “Donna has continually shown her 
dedication to her job and this company, 
constantly looking for ways to improve HR 
benefits and services and how we deliver those 
to our employees. She has also been a major 
contributor to the design and implementation 
of our Human Resources Information System 
known as ‘Herbie.’ Donna is a creative, 
intelligent leader and is ideally suited to the 

role of HR Manager.”

Following the retirement of Jackie Karabasz (see 
page 23), Donna Cornwell has been promoted 
to Jackie’s former position of Corporate Human 
Resources Manager. Donna joined O’Neal in 
1998, first serving as Benefits Coordinator, 
managing the day-to-day activities of O’Neal’s 
benefits programs. In 2001, she was promoted 
to Human Resources Supervisor, a position she 
embraced, proceeding to build a team of highly 
capable and responsive Human Resources 
Generalists to work with the company’s 
department supervisors and employees on a daily basis in 

BREWER AND PARNELL TAKE ON 
ExPANDED ROLES IN SUPPLY 
CHAIN MANAGEMENT

respective product lines, 
and in the strategic focus of 
O’Neal’s inventory.
        Mike is a graduate of the 
University of Alabama with 
a degree in marketing. He 
joined O’Neal in 1972, and 
through the years has worked 
in Inside Sales, Outside 
Sales, Marketing, and 
Purchasing as both Product 
Manager and Director of 

Specialty Products.
 Jodi also has a marketing degree from the University of 
Alabama, and worked for a steel mill prior to joining O’Neal 
in 1999. She has worked in Purchasing ever since, first as a 
Product Specialist for Plate Products, then Product Manager 
for Plate Products, and most recently Product Manager for 
Plate and Flat-Rolled Products.

As O’Neal continues to 
proactively refine its operations 
in the midst of an ever-evolving 
business environment, the 
company’s various corporate 
functions, such as purchasing, 
all come into play. In fact, 
purchasing is now just one 
of several vital functions 
performed by the department 
recently renamed Supply Chain 
Management (SCM).
 Strategic and tactical management of inventory, as 
they relate to both customer service and working capital, 
are more important than ever before. So two key promotions 
were recently announced. Mike Brewer is now Director, 
SCM-Specialty Products. And Jodi Parnell has been named 
Director, SCM-Carbon Products. Both will have expanded 
responsibilities and influence in the management of their 

MIke brewer JoDy PArnell
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THE 4-1-1 ON INFORMATION SERvICES

primary player in the development and execution of O’Neal’s 
business strategy, as well.
 “IS has everything to do with the way employees, 
vendors, and customers interact with one another,” said Mike 
Gooldrup, O’Neal’s Vice President and Chief Information 
Officer. “So we’ve recently reassessed and restructured the 
department with two principal goals in mind: maximizing 
the customer experience by enhancing responsiveness and 
accessibility to services; and improving resource planning 
and management to enhance the efficiency and effectiveness 
of the company’s business operations. That basically means 
that we’re focused on helping make it as easy and rewarding 
as possible for customers to do business with O’Neal, while 
also ensuring that we do everything we can to keep our day-
to-day systems running smoothly.”
 Toward that end, the IS Department’s 23 staff members 
are organized into two main groups. One group is considered 

Information Services is not only an internal 
player in the development and executio

 support group to 2,000 users, but a primary 
n of O’Neal’s business strategy, as well.

t wasn’t that long ago that, at most large companies, 
“Information Services” consisted of a handful of people 
who dealt with issues mainly concerning landline 
telephones, fax machines, and pagers. Needless to say, 

things have changed dramatically in 
a very short time.
 Information is, of course, 
central to communication. And 
technology has taken the way we 
communicate to unprecedented 
heights. Computers have not only 
made us infinitely more efficient 
at our various jobs, but have also 
proven to be the driving force 
behind virtually all forms of 
communication – from email and 
voicemail to text messaging and 

remote conferencing. On top of that, incredibly sophisticated 
software systems can network every individual computer at 
every company throughout all of O’Neal Industries, while 
providing fast, easy, and consistent ways of performing all 

types of internal tasks and external 
business transactions.
       Information technology is now 
what makes the world – especially 
the business world – go ’round. 
And staying on the leading edge is 
vital to any company that strives 
for excellence. That’s why O’Neal’s 
Information Services (IS) Department 
has continued to grow through 
the years. It’s also the reason the 
department is now recognized as not 
only an internal support group, but a 

I

Is  MAnAGeMent ( l  t o  r ) :  Ke n n y  M c C r a r y,  

J a m i e  C o c h r a n ,  M i k e  g o o l d r u p ,  M a r k  Tr o n c a l e ,

E a r l  T h r a i l k i l l .

continued on page 18
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the accuracy and efficiency of the company’s business 
operations, there are two main areas of strategic focus.
 The first of these is currently aimed at enhancing 
O’Neal’s customer experience. A major customer survey is 
being conducted and a team of leaders from throughout the 
company is working with IS to form a conceptual solution 
for making the experience of doing business with O’Neal an 
even stronger competitive advantage. While the specifics are 
yet to be determined, two projects likely to emerge from this 
initiative are development of a new O’Neal Steel website and 
some level of self-service for placing orders on the web.
 The second area of focus is on providing O’Neal’s 
various operations with internal tools for the planning and 
management of production resources. The project has just 
recently been started and is still in the preliminary stages of 
definition, but a project team consisting of individuals from 
throughout the company has been assembled.
 Spanning both the utility and strategic projects sides of 

the “utility side,” which covers all the ongoing, daily 
operational aspects of Information Services. The other 
group is dedicated to “strategic projects,” which mainly 
involve development of new solutions aimed at achieving 
the company’s business goals. Kenny McCrary, Technology 
Manager, oversees the utility side. Mark Troncale and Jamie 
Cochran, Strategic Business Applications Managers, have 
primary responsibility for strategic projects. And Earl 
Thrailkill, Software Services Manager, directs a team of five 
software developers, who work with both of the larger groups 
on an as-needed basis.
 The utility side of IS is probably the group that 
employees are most familiar with. With responsibility for 
supporting and delivering existing services (voice systems, 
computers, email, notepads, databases, etc.) to approximately 
2,000 users, this group is devoted to answering questions, 

the department, the software services team is the group that 
actually figures out how to make things work the way they’re 
conceived and designed to. They take ideas and turn them 
into customized programs and applications that are used to 
run the business. Then they’re responsible for maintaining 
the program code’s stability and fixing it if it gets a bug. And 
because of their unique understanding of how their code is 
written, they sometimes provide a third level of support service 
when system problems require more than routine solutions.
 Information Services has literally evolved at the speed of 
technology. The leaps and bounds that have occurred in recent 
years are truly amazing. What’s more, those advancements 
are not just things that are nice to have – they’re essential to 
virtually every aspect of doing business. O’Neal understands 
that. And through the continued development of IS, the 
company is committed to using technology to continuously 
improve its operations and take customer service to the  
highest possible level.

solving problems, handling requests, installing equipment, 
and providing service on a continuous basis. They’re also 
considered the watchdogs of the system – making sure 
that everything behind the scenes is working properly, 
monitoring nightly system back-ups, and conducting regular 
maintenance and upgrades. A designated team even pays 
a visit to a different O’Neal location once a month. And 
implementation of a new Rapid Response Team is underway.
 The strategic projects side of Information Services grew 
out of the conviction that IS should partner with the business 
at the corporate, regional, and district levels to identify and 
define emerging business requirements, where technology 
can be applied to solve problems and leverage opportunities. 
While this group is charged with major responsibility 
for short, mid, and long-term planning and development 
of customized business systems to further enhance 

softwAre ( l  to  r ) :  De lana  Fraz ie r,  ph i l l ip 

Co ley,  T im Tu l l y,  Mat t  My les ,  Ka t ie  Lynch .

strAteGIC ProJeCts ( f ron t  l  to  r ) :  ra lph 

O’F l inn ,  roger  Weaver.  (back  l  to  r ) :  Nea l 

Keenum,  r ichard  ph i l l ips .

utIlIty  ( f ront  l  to  r ) :  John russo,  Samantha 

gates,  B i l l  Moore.  (back l  to  r ) :  Mark  Stephens, 

Jonathan pat ty,  Anthony Dav is ,  Kev in  McKinney. 

(not  p ic tured) :  Just in  Woodman,  Laura Yates.

The department is focused on keeping the company’s day-to-day 
business systems running smoothly, while also enhancing the 
experience that customers have when interacting with O’Neal.
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ROUND OF APPLAUSE

Grace Geha, Daughter of Paul Geha, Sales Manager, O’Neal-
Ft. Wayne won first place in the fifth annual University 
of St. Francis “Keith Busse School of Business and 
Entrepreneurial Leadership” business plan competition. 
Grace, a freshman at the University of Saint Francis, and 
her project partner Drew Sery developed a business plan for 
Gracey’s Cookies and competed against several upper-class 
teams. The contest was judged by business leaders from the 
Ft. Wayne community; and the winners received $2,000 
towards starting their business.

Congratulations to Trey Jenkins, son of Susan Jenkins, 
Product Manager for VMI Programs, Corporate, on becoming 
an Eagle Scout! Trey is a member of Boy Scout Troop 45 of 
Central Alabama. His Eagle project, titled ”In Honor of Our 
Veterans,” consisted of cleaning all 119 headstones and the 
surrounding area within the veterans section of Cedar Hill 
Cemetery. Trey is a senior at Restoration Academy, where 
he is a member of the Leadership Society. He is also a 3rd 
Degree Black Belt in Taekwondo. His future plans are to 
attend college and major in architectural engineering.

Congratulations go out to Mike Parks, Quality Assurance 
Technician, OMS-Louisville. His photo was chosen by 
Microsoft to be included in their Windows 7 Personalization 

Gallery as a background choice for desktop computers. 
Mike, an avid photographer, submitted the image during 
Microsoft’s open call for entries, which attracted more than 
2,500 submissions.

What would you do with 50 Chick-fil-A sandwiches? 
Chick-fil-A asked that question on Facebook, and 
Katherine Royster, Outside Sales, O’Neal-Ft. Wayne, 
answered it at the local Chick-fil-A restaurant. She said,  
“I would bring them to work! I would share the sandwiches 
with my office and warehouse staff, as they are the ones 
who work hard day in and day out to make my job and 
my days easier. They rarely get appreciated the way they 
should.” As you might have guessed, she won! And the  
Ft. Wayne staff enjoyed its “Best Co-Worker Luncheon”  
on February 10th.

Brock Elder, son of Bobby Elder, Supervisor, O’Neal-
Greensboro, started his professional golf career in the fall 
of 2011 after graduating from Greensboro College. He is 
playing on the NGA Pro Tour, known as the Hooters Tour. 
He has finished four tournaments in the top 10, and won 
his first professional championship on January 26th at 
the Long Bay Golf Club in Myrtle Beach, South Carolina, 
where he finished the three-day event nine under par.

trey JenkIns r ecen t l y  ea rned 

h i s  Eag le  Scou t  awa rd .

MIke PArks’  pho to ,  t o  be  used  by  M ic roso f t , 

cou ld  be  a  sc reensave r  on  a  compu te r  nea r  you .

kAtherIne royster ( l e f t )  won  the  “Bes t  

Co-Worker  Luncheon”  f rom Ch ick- f i l -A  in  F t .  Wayne .

GrACe GehA ( t h i r d  f r o m  l e f t )  w o n  h e r  c o l l e g e  c o m p e t i t i o n  f o r 

w r i t i n g  t h e  b e s t  b u s i n e s s  p l a n .

John fowler  f r o m  O ’ N e a l - S h e l b y v i l l e  d i d  a  w e e k  o f  m i s s i o n  w o r k 

i n  t h e  m o u n t a i n s  o f  H a i t i .

John Fowler, Inside Sales at O’Neal-Shelbyville, and his 
13-year-old son Dillon went on a mission trip in January to 
the mountains of Haiti, where they spent an unforgettable 
and rewarding week working at an orphanage in the village of 

Fondwa – about 30 miles from the epicenter of the devastating 
earthquake of 2010. The children at the orphanage were 
grateful for the work done by John, Dillon, and the rest of the 
group from Indiana.

THE EAGLE HAS LANDED 
IN SHELBYvILLE

It was a day pretty much like any other recently at O’Neal 
Steel-Shelbyville when Darryl Whitten, Warehouse Craft 1, 
looked up and spotted something very rare in that neck 
of the woods. Two bald eagles have been nesting in the 
woods alongside the Big Blue River, right across from the 
warehouse. Inventory Control Manager Shari Clark was quick 
to grab a camera and snapped this picture from right beneath 
the tree where one of the majestic birds was perched. They 
have apparently taken up residence in the area, since 
Planner Allan Lay lives just three blocks from the Shelbyville 
facility, and has seen them both fly over his front yard.

O’Neal employees, who are in the National Guard or Armed Forces Reserve, continue to get called up to 
active duty in Operation Enduring Freedom. Please join us in saluting these employees, as well as our family 
members and friends in the service, for their courage and dedication; and keep them in your thoughts and 
prayers. As of press time, the list of O’Neal employees on active duty includes:

DUTY ROSTER

Employee District/Department Active Duty Location

Scott Strate Shelbyville Rock Island Arsenal, Illinois
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DISTRICT NEWS

ExEC ALUMNI TOUR 
OMS-BIRMINGHAM

Ft. Wayne
O’Neal’s Ft. Wayne District sponsored a Soup/Chili Cook 
Off theme party for the 2012 Super Bowl, which was not 
only a fun event but also a fundraiser – along with a football 
pool – to benefit the New Haven Food Bank. Ten contestants 

It was an informative and very friendly gathering in 
December that brought a select group of former O’Neal 
executives together again. They enjoyed a holiday lunch, 
did a little catching up with each other, and got up to speed 
on the latest developments at the Birmingham operation of 
O’Neal Manufacturing Services. Always nice to see these 
faces and know how much they still love the company they 
helped build. Pictured (l to r): Haynes Carswell, District Vice 
President, Tampa; Jack Blackwell, President; Charlie Neilson, 
District Vice President, Birmingham; Ed Whitaker, District 
Vice President, Jacksonville; Sid Clements, Vice President, 
Corporate Operations; and Jim Wall, President.

entered the competition. The winner was Brian Andrus, Inside 
Sales, and his wife Gretchen’s now famous clam chowder. Other 
contestants were Rich Baird, Dee Harter, Dave Kinney, Jeff 
Stephen, Tony Fackler, Scott Fackler, Kathy Meyer, Dave Lowe, 
and Spencer Andrews.

ten CoMPetItors  i n  F t .  Wa y n e  p a r t i c i p a t e d  i n  t h e  d i s t r i c t ’ s 

S u p e r  B o w l  S o u p / C h i l i  C o o k  O f f .

brIAn AnDrus  a n d  h i s  w i f e  g r e t c h e n  s c o r e d  b i g  w i t h  t h e i r 

f a m o u s  c l a m  c h o w d e r.

RETIREMENTS

Jody Boudreaux, General Manager at O’Neal Steel’s Lafayette 
District, retired after 36 years of service at the same location. 
A native of Louisiana, Jody joined the Lafayette operation 
in 1976 as an Inside Sales Representative. His diligence 
and good nature carried him far, as he moved up the ladder 
through the years to Sales Manager, Assistant District 
Manager, and then General Manager in 2006. Throughout his 
career at O’Neal, Jody was universally known as a gentleman 
with uncompromising values, a great salesman, and an 
excellent leader who cared intensely about his coworkers and 
customers – and was loved and respected by them in return. 
After unwavering commitment to O’Neal for 36 years, he now 
plans to focus on golf and fishing, as well as spending more 
time with his wife Pat and his two sons, daughter, grandson, 
and three more grandchildren all on the way!

Jackie Karabasz, Corporate Human Resources Manager, 
retired from O’Neal Steel after nearly 30 years of service. 
Jackie joined O’Neal in 1982, first serving in the position of 
Benefits Coordinator. She was promoted to Benefits Supervisor 
in 1988 and to Benefits Manager in 1994. In 1997, the 
Benefits Department (formerly part of O’Neal’s Treasury 
function) was merged into Human Resources; and Jackie and 
her benefits team become part of Human Resources. Jackie 
excelled in her duties as Benefits Manager, and in 2004 was 
promoted to Corporate Human Resources Manager with a 
wide range of responsibilities, including HR administration, 
benefits, HR strategy, communications, and compensation. 
She was a great leader, mentor, friend, and tireless advocate 
for O’Neal employees for many years. Her presence will 
be greatly missed. She has earned the right to a very long, 
healthy, and happy retirement.

Ruth Cassidy, Shipping Office Clerk for O’Neal Manufacturing 
Services in Pittsburgh, retired after eight years of service. 
Ruth started her career at O’Neal Steel in Pittsburgh in 
2004, doing general office work in the Shipping Office. She 
proved to be a master of multi-tasking – balancing the duties 

of handing test reports and workflow invoices, making 
appointments for inbound loads, and many other functions 
that have kept the operation running smoothly. Employees 
and customers alike will miss Ruth. In retirement, she plans 
to relax and spend more time with her son, two daughters, 
and five grandchildren.

Scott van Malssen, Florida Special Products Manager for 
Aluminum and Stainless based in Jacksonville, retired 
after 21 years of service. With extensive prior experience 
in the metals service center industry, Scott joined O’Neal 
as Assistant District Manager of the Tampa facility in 
1990. In 1991, he became Tampa’s District Manager and 
later relocated to Jacksonville as Sales Manager for both of 
O’Neal’s Florida facilities. In 1997, he became the Florida 
Special Products Manager for Aluminum and Stainless, 
retaining responsibilities to both district operations. A  
very dedicated professional, Scott was also active within  
the Metals Service Center Institute throughout his career, 
and held the positions of Secretary, Vice President, and 
President of the organization’s Florida Chapter. He now  
plans to stay busy during retirement by enjoying national 
and international travel with his wife Celia, as well as  
taking motorcycle trips around the country with friends. 
Scott lives near the beach in St. Augustine, where he plans  
to enjoy golfing and surf fishing. He also wants to learn to 
play the guitar, and expects to spend time volunteering in  
his community.

Clyde Anderson, Loading Driver for O’Neal Steel in 
Birmingham, retired after 35 years of service. Clyde began 
his career at the Birmingham District as a material handler. 
He held that position until 2004, when he began working 
on the loading team driving a “yard dog.” Clyde was a hard 
worker who was known as a perfectionist – taking care that 
everything was just right for the customer. In retirement, he 
now plans to spend more time with his wife Sheila and his 
son and daughter.

JoDy bouDreAux JACkIe kArAbAsz sCott vAn MAlssen ClyDe AnDerson
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Metalwest and 
TAD Metals 
recently merged 

their expertise in carbon and non-ferrous flat rolled products 
and officially became known as O’Neal Flat Rolled Metals 
on January 1, 2012. The new name reflects the company’s 
product expertise as well as its affiliation with the largest 
family-owned metals service center organization in the 
United States. “This name change signals to our customers 
that we are growing and enhancing our ability to better meet 
their flat rolled requirements,” said Ron Sardaro, President 
and CEO of O’Neal Flat Rolled Metals.
 A new logo has also been introduced on signage,  

trucks, the company website, and various print materials. 
Craig Pickett, Vice President of Marketing, said, “The new 
look and feel of the company represents a progression in 
our business. We are growing and changing to better serve  
our customers, and this can be seen with the newly 
introduced logo.”
 O’Neal Flat Rolled Metals will focus on providing 
quality flat rolled products, expert processing capabilities, 
and the level of service that customers value. With a 
focus on both carbon and non-ferrous flat rolled metals, 
customers will experience expanded access to flat rolled 
products, improved customers service, and strategically 
located facilities throughout North America.

continue growing this product group, the company’s Charlotte 
location has now installed a new high-precision plate saw. 
This major investment will greatly expand TW’s capabilities 
relative to these products while also increasing productivity. 
The new saw will hold a tolerance of +/- .005 inch over 
10 feet, and can cut six-inch-thick plate up to 14 feet x 14 
feet. Target markets include both military and commercial 
aerospace applications. 

The laser-cutting facility 
installed in early 2011 at 
United Performance Metals 
was recently audited and 

certified in accordance with the stringent requirements of 
the National Aerospace Defense Contractors Accreditation 
Program (NADCAP). NADCAP represents major suppliers, 
prime contractors, and government agencies engaged primarily 
in the aerospace and defense sectors. UPM’s accreditation 
is in accordance with SAE Aerospace Standard AS7003 for 

non-conventional machining using a laser beam. Following 
this landmark classification, UPM was audited and awarded 
approval to laser-machine/cut parts for GE and its sub-tier 
suppliers. The facility is already cutting blanks and parts for 
several of its aerospace customers.
 On a slightly different note, the company’s 2012 wellness 
program is underway, having begun with a company-wide health 
screening as well as the kick-off of “The Biggest Loser” weight-
loss program. Following successful similar programs in 2011, 
there has been a healthy increase in participation this year.

Last year’s shipments 
from O’Neal Industries 
companies to aggregation-
related accounts increased 

by nearly 40 percent compared to 2010. Supply Dynamics sees 
evidence of even greater demand in 2012 for its innovative 
processes and solutions. The first quarter has already seen two 
new customers go live on the OASIS system – one a leading 
manufacturer of advanced business jets and the other a major 
producer of earthmoving equipment.
 Numerous prospects are also on the Supply Dynamics 
radar screen, including the world’s largest manufacturer of 
commercial airliners. In February, a Supply Dynamics team 
composed of President Trevor Stansbury, Director of Operations 
Scott Jones, and Manager of Development Geoffrey Wu was hired 
 to consult with the customer’s supply chain personnel on how 
to improve existing aggregation efforts. The goal was to identify 

ways that the Supply Dynamics aggregation process/solution 
could augment, improve, and/or replace elements of an existing 
strategy for the management of more than one billion dollars 
worth of raw material. “The fact that some of the largest steel 
and super alloy buyers in the world are now coming to us 
for advice says a lot about the reputation we have gained as 
‘subject matter experts’ and just how far our processes and 
systems have matured as the industry leader,” said Geoffrey.
 Following three days of intense business planning in 
December, the Supply Dynamics team loosened up and capped 
things off at the Motor Sports Country Club of Cincinnati, 
where the self-described nerds traded laptops for go-karts. 
After three qualifying races, 12 fierce competitors battled it 
out for a place on the podium. First place went to Scott Jones; 
Bob Hales, Director of Market Development finished second; 
and coming in third was Senior Developer William Malinowski. 
Needless to say, a good time was had by all.

Looking back on 2011, 
Aerodyne Alloys far exceeded its 
expectations in terms of number 
of orders received, pounds of 

product sold, and dollar volume of product shipped. This was 
accomplished concurrently with meeting on-time delivery 
demands and providing superior customer service. Considering 
the pressures of a global debt crisis and a still-fragile domestic 
economy, you might even say that 2011 was a breakout year.
 The company expects solid growth in all of its key markets 
(aerospace, power generation, and oil and gas) for 2012, as 
well, and is actively implementing strategies to add depth and 
breadth to its customer base. These initiatives include deeper 
penetration into foreign markets such as Canada, Europe, and 

Asia by establishing sales representation there. Aerodyne will 
also continue to build on its strong base of domestic business 
by expanding its Los Angeles operation to handle additional 
demand for aerospace fasteners…continuing to root out 
business in the thriving oil and gas exploration market that 
feeds the company’s recently expanded operation in Houston…
and working diligently toward a contract extension for its GE 
material aggregation program, which is key to GE’s gas and 
steam turbine production.
 Last but not least, Aerodyne is viewing 2012 as a year 
for rebuilding and reorganizing by integrating an upgrade to 
its enterprise system, further enhancing its Lean operating 
principles, and developing stronger commercial and operational 
support teams.

Leeco Steel recently moved into 
its new corporate headquarters 
in the metro-Chicago town of 
Lisle. The 25,000-square-foot 

space is located on the fifth floor of a multi-tenant building 
overlooking Morton Arboretum. The clean, modern design 
was created to reflect the Leeco brand, and has been well 
received by staff, customers, and vendors alike. A key feature 
of the office is the “Strength Wall,” which incorporates the 
statement “Strength. It’s in our products and our people.” In 

addition to providing more much-needed workspace, the new 
headquarters is also conveniently located, offering fast and easy 
access to airports, expressways, hotels, restaurants, and other 
area businesses.
 On the community service front, Donna Gencius represented 
Leeco along with other board members of the AWMI Chicago 
Chapter who volunteered to serve brunch for 16 families at the 
Ronald McDonald House in Oak Lawn, Illinois last December. 
The Ronald McDonald House is an independent, non-profit 
where families stay while a child is receiving medical care.

Realizing that many 
customers, who purchase 
tubing, bar, sheet, and 
extrusions from TW Metals, 

also buy large quantities of 2000, 6000, and 7000 series 
plate, TW began a strategic initiative about a year and a half 
ago to grow its general inventory business in heat-treated 
aluminum plate. That effort has proven successful, so to 

thIs CoMMon AreA  o f  Leeco ’s  new corpora te  o f f i ce  fea tu res  the 

“S t rength  Wa l l ”  i n  the  background,  d isp lay ing  the  company ’s  c reed.

DonnA GenCIus  ( th i rd  f rom le f t )  vo lun tee rs  a t  a  nearby  rona ld 

McDona ld  House .

stress relIef  i n  the  fo rm o f  go-ka r t  rac ing  was  jus t  what  the  doc to r  o rdered  fo r  the  Supp ly  Dynamics  c rew in  December.
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BIRTHS

MARRIAGES
Quincy Jackson and Laura Parker, Inside Sales Trainee, 
O’Neal-Tampa, were married on November 19, 2011.

amp Grace is a privately owned and operated lakefront 
property in Mobile, Alabama that plays host to a wide 
range of activities and functions for children with 
special needs. The property totals more than 220 acres 

and includes a variety of facilities, such as cabins, a lodge, a 
recreation center, an arts and crafts building, stables, a ropes 
course, and a large multi-purpose pavilion. 
 Recently, O’Neal Steel-Mobile was contacted by its 
customer Don Garris of Regional Steel Products, Inc., a 
structural fabricator, to provide about 200 linear feet of stock 
material for handrails, as well as assistance on a design 
project, for the pavilion.
 Dorinda Givens, Inside Sales, Mobile, provided the 
railing material, which consisted of ¾" x 14ga square tubing, 
1-1/2" x 11ga square tubing, and 1-1/4" SCH40 pipe. About 
110 linear feet of railing was used inside the pavilion, and 

C

O’NEAL ADDS A NICE 
DESIGN FEATURE TO 
A STOCK SOLUTION

SpriNg 2012

Casey Allen and  
Ireland Chandler
November 10, 2011
Nina and Allen Jones
Purchasing Agent,  
OMS-Greensboro

Eden Elisabeth
January 8, 2012
Jennifer Hause and  
Brian Dripps  
Warehouseman,  
OMS-Pittsburgh

Rachael Alisse
February 2, 2012
Amy and Joe Arceneaux
Manufacturing Engineering  
Manager, OMS-Greensboro

Devonna Shelia Marie
February 14, 2012
Sharon and DeMichael Marshall
Parts Cleaner, OMS-Louisville

Bennett Michael
April 10, 2012
Adam and Lindsay Patterson
Benefits Coordinator, Corporate

approximately 90 feet was used for an exterior handrail 
leading to a floating dock that accommodates wheelchairs.
 In addition to the stock material, the customer asked if 
the camp’s logo could be incorporated as a design feature of 
the railing. Chad Odom, Processing Specialist, Mobile, drew 
the logo in AUTO CAD, and then had it laser-cut in the form 
of a 4" x 6" medallion that would be the centerpiece of each 
section of crisscrossed railing. Chad said the people at the 
camp loved the sample, so 60 more medallions were produced 
for use throughout the project, using 11ga hot-rolled 4' x 8' 
A1011 sheet.
 Camp Grace plays an important role in brightening the 
lives of children with cancer, arthritis, diabetes, and various 
other health problems. O’Neal is proud to have played a small 
part in helping strengthen the camp’s brand identity and 
enhance its facilities.

Dewayne Webb in the loss of his mother.
Omar Mejia in the loss of his father.
Elliott Jones in the loss of his father.
Roger Smith in the loss of his sister.
Jeremy Davis in the loss of his father.
Dan Kimball in the loss of his daughter.
Rick Price in the loss of his mother.
Joe Bailey in the loss of his sister.

Steve Hensley in the loss of his father.
John Harris in the loss of his spouse.
Mike Hardesty in the loss of his sister.
Janice Unangst in the loss of her husband.
Cathy Ports in the loss of her father.
The family of Paul Blackstone, retired Manager 
of the Tool Steel and Alloy Department in the 
corporate office.

John Bailey in the loss of his sister.
Eric Santer in the loss of his father.
Carl Komack in the loss of his mother.
Kenny Lavelle in the loss of his mother.
Allen Lay in the loss of his father.
Tim Bryan in the loss of his father.
Lacey Davis in the loss of her father.
Kevin Adams in the loss of his mother.

OUR SINCERE SYMPATHY TO...

FROM THE 
MAILBOx

Date: November 1, 2011

To:  Susan Goff, Sales Manager, O’Neal-Birmingham

I would just like to send you an email about one of your 
employees. John Hudson is what I would consider to be one 
of the best supplier salesmen that I have had the pleasure 
of working with. Even though I have only been working 
with John for about four months I am continually impressed 
with him. Please take the time to let him know how much I 
appreciate his efforts and work and I hope he continues to 
be our rep.

Thanks,

Bobby Patterson
Sales Engineer
Brown Machine and Fabrication
Alexander City, Alabama

Jeanne “Sue” Marino

November 15, 1961 –  
January 16, 2012

Sue Marino started her career with 
Denman & Davis in Clifton, New Jersey 

in July of 1996. O’Neal acquired Denman & Davis in 2010. 
Sue worked the last 15 years in Clifton as a sales support 
administrator. She was known and loved by many customers 
as a caring individual, who could always find the answers to 
their questions and solve any problems they might have had. 
She was also known as the office “fashion-ista” in recognition 
of her eye for style and the latest trends. Sue is survived by her 
mother, son, fiancé, and brothers and sisters.

IN MEMORY OF…

The laser-cut 4" x 6" medallions became the centerpiece of each section of crisscrossed railing.


